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Why Choose Long Island Pulse?

We adhere to the strictest standards of a
national magazine while delivering with
the precision of a local one, making us the
perfect pedigree to deliver total market
saturation in one of the top 15 most powerful
consumer markets in the country.
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Vital Statistics:

Circulation: 100,000 copies monthly
(ABC Audited).

Demographic: 35-55 year old, affluent professionals,
trendsetters and VIPs.

Luxury Audience: Our readers are in the top income
brackets and live in the most valuable homes in the
country.

Distribution Breakdown

Newsstands, bookstores, private/public airports, luxury
hotels, home/office delivery and events. *ABC audited
pink sheet upon request.

Ratio (Ad/Edit): 40/60% ensures ad visibility.

Vertical Platform: 2D barcodes, web, video, eblasts,
events, experiential, street team, contests, texting and
content rich opportunities are coupled with our vast
radio and broadcast partnerships to serve advertisers
across our broad, yet nimble, network.

Web: lipulse.com features the printed content of the
magazine, iTunes store, contests and promotions. Our
“social butterflies” update our website and social
networking pages constantly.

Content & Reader Loyalty: fresh, award-winning cover-
age of the region’s lifestyles, arts, fashion, business
and entertainment. Compelling creative, the most com-
prehensive events calendars and legendary events
keep our readers coming back for more.

Brand Marketing: the most aggressive marketing of
our brand through radio, television, aerial and out of
home advertising.

Established: 2005
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Market Power

Our region is an Island of Influence—Long Island is a
consistent leader in consumer spending in the US.
Recent research* shows our audience is spending
above and beyond other markets in the country:

80% of Long Island Pulse subscribers have house-
hold incomes of $250k+ and primary residences
valued over $ 1million.

Spending in | Avg. Market

$ Billion Index to US

Retail Category 2007 | 2012|2007 | 2012
Apparel: 6.4 7.3 | 148 | 147
Auto & Boats: 6.1 | 74 | 120 | 120
Entertainment: 7.6 9.3 | 145 | 144
Health Care: 44 | 6.1 | 113 | 112
Housewares & Interiors: | 6.0 | 7.2 | 143 | 143
Personal Care: 35| 42| 136 | 136
Spirits & Tobacco: 24 | 2.8 | 118 | 116

*Statistics derived from Claritas’ Consumer Spending
Patterns Report. Specific Long Island Pulse reader
consumer spending habits available upon request.

Distribution Breakdown
*ABC audited pink sheet upon request.

Method of Circulation

Paid & Analyzed Single Copy 55.5%
Paid & Market Coverage Subscription 33.5%
Simon Mall (Four top area malls) 8%
Events 3%
Nassau County Distribution 48.8%
Suffolk County Distribution 48%
Events & Non-LI Distribution 3.2%
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Reader Demographics*

Categories As Per Percent of
Survey Subscribers Sampled
Gender
Male 46
Female 54
Marital Status
Married 52
Single 48
Age
18-34 13
35-49 39
50-64 38
65+ 10
Household Income
Up to $150,000 10
$151—250,000 26
$250,000+ 64
Real Estate - Primary Residence
Up to $700,000 14
$701k—$1 MILLION 22
$1 MILLION + 64
Education
BA/BS 30
MA/MS/MBA 37
PhD 15
N/A or Other 18
Profession
Accounting/Finance 9
Advertising/Mktg/PR 15
Arts & Creative/Design 8
C-Level & Exec/Mgmt 20
Healthcare
Gov't & Legal
Entrepreneur/Other 36

*Based on a sampling of reader response surveys.
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2010 Print Advertising Rates

ix 4x 6x 12x
Full Page $9,925 $8,350 $7,725 $7,250
Half Page 5825 4,575 4,250 3,850
Third Page 4,650 3,625 3,425 3,250
Quarter Page 3,450 2,625 2,475 2,325

Premium Positions: Back Cover +25%,
Inside Covers +15%, Table of Contents +15%,
Guaranteed Placement +10%.

Display Ad Dimensions

Publication Trim Size: 8.625” x 10.5”

Spread: trim size - 17.25”7(w) x 10.5”(h)
bleed - 17.75” x 11”(h)
Non-bleed - 16.25"(w) x 9.5”(h)
(3/4” dead center gutter)

Full Page: trim size - 8.625"(w) x 10.5"(h)
bleed - 9.125"(w) x 11”(h)
live area - 8.125”(w) x 10”(h)
non-bleed - 8.125”(w) x 10”(h)

Half Page Vertical: 3.57(w) x 9.5"(h)

Half Page Horizontal: 7.625"(w) x 4.612"(h)
Third Page Vertical: 2.5"(w) x 9.5”(h)
Quarter Page Box: 3.57(w) x 4.612"(h)
Quarter Page Vertical: 1.5"(w) x 9.5”(h)

Gatefold and insert information available upon request.
Digital format required for all advertising materials. Submit
artwork to art@lipulse.com.
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2010 Production Schedule

(Issues release at the top of each month.)

Long Island Pulse Magazine delivers fresh, award-win-
ning coverage of the area’s lifestyles, arts, fashion,
business and entertainment eleven times a year in
print, with regular supplements online through our
broad digital network.

This coverage, compelling creative, the most comprehen-
sive events calendars, legendary events and the focus
themes below are why our readers are loyal to the Pulse
brand and consider us a resource they can trust.

Deadlines (preceding month):
Insertion is due by the 12th
Artwork/Materials due by the 15th

Release Month &
Content Themes

February: The Winter Issue
Advertising Sections: Beauty, Jewelry
*Supplement: Auto

March: The Money Issue
Advertising Sections:
Banking, Finance, Luxury Getaways

April: The Real Estate Issue
Advertising Sections: Power Brokers
(Profiles of Real Estate VIPs)

May: Springtime on LI
Advertising Sections: Hardscaping & Landscaping
* Health Supplement: LI Doctors You Need to Know

June: The Summer Fun Guide
Advertising Sections: Boating/Sailing, Entertainment, Fashion

July: Summer Nights
Advertising Sections: Entertaining Outdoors, Nightstyles

August: Art & Design
Advertising Sections: Art, Architecture/Design, Fall Fashion

September: Back to School & Business
Advertising Sections: Education, Law, Careers
*Supplement: Legal Eagles

October: The Cool Issue
Advertising Sections: Home/Interiors, Fall Fashion

November: Food Issue
Advertising Sections: Int’l Dining, Gaming, Spirits, Wine

December/January: Holiday Issue
Advertising Sections: Gift Guide, New Year’s Eve
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New Media

Web:

Below are general guidelines for online advertising. The
latest analytics and specific placement availability are
available upon request.

Large Vertical (270 x 450) $1250 per month
Standard Horizontal (250 x 110) $750 per month
Content Sponsor $350 per month

2D Barcodes:

Long Island Pulse Magazine is among the first titles in
the country to offer this exciting technology. Instantly pro-
vide offers and gather information from our readers—via
cell phones!

* Analytics: Web-based reporting of scanning and aggre-
gation of user information and behavior.

* Creation/Landing Page: Digital images created and
embedded in artwork. PURLs provided or client supplied
web pages can be used.

e Rate: $500/mo incl. barcode, landing page, analytics
and 100 scans. $0.05/scan thereafter.

Mobile:

Texting opportunities deliver a direct response to your
printed ad. When coupled with timely or exclusive offers,
SMS programs engage consumers and motivate them to
share information with advertisers.

Rate: $350/mo incl. one mailbox, message and web
accessed analytics.

Eblasts/Newsletters:

Exclusive Eblast $1500/0ccurance
Sponsor $850/0ccurance
Mobile App:

Our mobile app is currently in development. For specific
inquiries, please contact your account executive.
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